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(b) Attempt all questions:

equal marks.
ﬂsﬁqsﬁ%aﬁfﬁlaﬁlsxsﬁ%aﬁw
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(b) What are the various types of Advertisiz
Objectives followed by Advertisers ? Expla
with suitable examples.

fersmamTarcretl aRT SToRT Y Oy R o
% ol & S3RvE F ¥ ? Suge saev
Wl JH/L AT BT | :
OR
STeLqT
(a) Attempt any two of the following :
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(i) DAGMAR approach
DAGMAR 3IuprmH
(ii) National V/s Local Advertising
TS s T R

(iii) Primary demand V/s Selective deman
Advertising
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Discuss the advantages of television as an
advertising medium for automobile and fast
moving consumer goods industries. 8
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Write a detailed note on Media Scheduling.
7
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Which type of Advertising appeal do you
think would be appropriate for advertising
the following product ? Give reasons.
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(i) Designer Jewellery
IES ESEdE CRi)

(ii) Life Insurance Policies
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(iii) Fertilizers
KCECH
(iv) Health Food
wrey dedl STer
What are the various elements of a print
copy ? What role do they play in increasing
the effectiveness of copy ? ' 7
fie ol & Rt a@ @F-9 § 7 @ @
goifaar @ Ser™ H SR T AFEH ol § 7
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Explain the various types of appeals used
in advertisements. Support them with
suitable examples.

8
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What do you understand by Advertising
Copy ? Describe the essentials of a good
Advertising copy. 7
Rema Y & Mg er weed € 7 o=
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4. (a)

(b)

Explain the various @anlﬁmmﬁsm techniques
used to measure the Advertising

effectiveness. 8
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Why is it imp ortant to measure Advertisin

effectiveness ? 7
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Discuss various post-testing techniques

measuring Advertising m@moﬁimﬁmmm.
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Why do some advertisers do not measl
Advertising effectiveness ?
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5. (a) "Advertisingis adversely affecting our social
and cultural values". Do you agree with this
view point ? Explain in the light of some of
the advertisements having such
repercussions. 8
(RreTo BER AT oY witegfas geE T

qerg S 37| Fr o9 gw fEn |
Feag & ? 0Q g5 REna B S J e
et R AQ ST 81 E
(b) What is a full-service Advertising agency ?
What are the functions performed by such
agencies ? 7
Qo3 Ry TSR o Bl © 7 o Tt
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Write notes on any three of the following : :
’ 1
=g & @ Bl dF frofer fAfaT 1'
(i) Advertising Standards Council of India
(ASCI)
qa & s @ qRwe (ASCI)
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(i) Shock Advertising
afrEr fesmast

(iii) Agency Compensation

ool ety

(iv) Selection of an Advertising Agency
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